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	3	Goodfellow Publishers is a highly flexible multichannel international academic and professional publisher for Business and related areas.
			 



Testimonials - what our authors say about us....
"You did say you were going to challenge the existing publishers and you certainly succeeded so far for me...Quite astonishing and very much appreciated!"
Professor John Tribe, University of Surrey, UK and Editor of Annals of Tourism Research and author of Strategy For Tourism (Goodfellow Publishers)

"For my part it has been a real pleasure to have worked on this book and I am seriously impressed in the way it has been handled by yourselves. More

	4	Terms and Conditions of Purchase
			 



When Will My Order Arrive?
UK: 5- 7 days 
EU Surface: 2-3 weeks 
EU Air: 1-2 weeks 
Non EU Surface: 2-3 weeks 
Non EU Air: 1-2 weeks 
Middle East/Africa/Japan Surface: 4- 6 weeks 
Middle East/Africa/Japan Air: 2- 3 weeks 
 
These periods do not allow for any customs clearance difficulties that may arise (Non EU countries only) that are beyond our control. More

	5	Contemporary Cases Online
			 



 Editors in chief:  Dr Alan Fyall and Dr Brian Garrod ISBN: CCO Contemporary Cases Online''' provides critical case studies that are original, flexible, challenging, controversial and research-informed, driven by the needs of  teaching and learning. More

	6	eBooks, eChapters and PDFs
			 



All of our published product is made available as PDFs, both as a whole eBooks and as chapters. More

	7	Tourism, Climate Change and Carbon Management: Three Case Studies
			 



ISBN: CCO 
fossil fuels 
greenhouse gases 
 More

	8	The Busy Manager's Guide to Marketing
			 



 Bill Donaldson ISBN: 978-1-906884-06-2 '''The Busy Managerâ€™s Guide to Marketing''' is a readable, accessible and easy-to-follow book for practising managers with limited time and big ambitions. More

	9	New book alerts hotel chains to a long-term golden age of global growth
			 



Oxford, 14 July 2009 â€“ In his new book, The Economic Ascent of the Hotel Business, aimed at hotel company executives, the full range of their advisors  as well as students and academics of hospitality management, hospitality company investment expert, Paul Slattery, illustrates how government policies create the structural balance of economies, how this is directly linked to the patterns and volume of hotel demand generated by each nation and how the hotel business responds to progress in structural balance by creating and growing hotel chains. More

	10	Marketing and Consumer Behaviour
			 



Authors

Gillian Hogg, Heriot-Watt University 
Keith Gori, Heriot-Watt University 
Wendy Hisbent, Heriot-Watt University 

Abstract

In todayâ€™s highly complex market economy an understanding of marketing is essential for businesses to succeed. More

	11	Author Information
			 



We believe that marketing should be effective and targeted directly to the book or multimedia buyer - whether they are students, faculty members, adopters for text books, individuals, managers or institutional buyers. More

	12	Open Access
			 



We offer authors and editors of selected monographs and specialist publications the option to publish their ebook and echapters as an Open Access (OA) publications, either as individual chapters from an edited volume, the entire edited volume or entire monograph.Â  More

	13	Principles of Sustainable Project Management
			 



ISBN: 9781911396857 HBK; 9781911396864 PBK; 9781911396871 eBook A unique approach to managing projects by combining the principles of sustainable management theory with the main processes and areas of knowledge in the currently established project management theory, in an applied context. More

	14	Geotourism: the tourism of geology and landscape
			 



ISBN: 978-1-906884-09-3 A compilation of first class international research which explores the nexus between landscape, geological phenomena and tourism. Covering landscape appreciation, geoheritage, management, interpretation, education and the future of geotourism, it sets the More

	15	Global Geotourism Perspectives
			 



ISBN: 978-1-906884-17-8 An outstanding collection of international case studies that provide insight into and suggest best practice for issues such as conservation, risk management, education, marketing, interpretation and technology of actual and developing geotourism sites. More

	16	Welcome to our website. We are rapidly building our portfolio of new book and online products which will begin to feature on the site over the coming months.
			 



At Goodfellow Publishers we are committed to high quality international publishing across the business and media spectrum. Our core skills lie in understanding the shaping, positioning, packaging and marketing of high quality information products for the More

	17	Contemporary Tourism Reviews
			 



 Editor in chief: Professor Chris Cooper ISBN: CTR â€¢	Critical, state of the art electronic reviews written by Tourismâ€™s leading thinkers
â€¢	Provides flexible, current and topical information instantly
â€¢	Immediate, active links to the primary research material More

	18	Responsible Tourism 2nd edition
			 



ISBN: 978-1-910158-84-5 hbk; 978-1-910158-85-2 pbk; 978-1-910158-86-9 eBook Responsible Tourism is about the globally vital necessity of realising sustainable tourism. It is a hugely important challenge to those who organise and sell travel and tourism, and those who consume it. More

	19	Progress in Responsible Tourism
			 



***Now FREE to download*** More

	20	Author FAQs
			 



How do I submit a proposal?
Simply by downloading our proposal form and completing it with as much information as possible.  

What key information is necessary?
Whilst the proposal form asks precise questions, the following are the main areas which require the most detail in order for us to have a clear idea of your proposed product. More

	21	Marketing Innovations for Sustainable Destinations
			 



 Edited by:  Alan Fyall, Metin Kozak, Luisa Andreu, Juergen Gnoth, Sonja Sibila ISBN: 978-1-906884-05-5 A collection of groundbreaking and stimulating chapters that explore innovative marketing operations, interactions and experiences, illustrating how each contributes to the sustainable development of destinations. More

	22	Unicompartmental Arthroplasty with the Oxford Knee 2nd edition
			 



ISBN: 978-1-910158-45-6 HBK; 978-1-910158-46-3 eBook This book traces the 30 year development by surgeons and engineers in Oxford of a unique method of unicompartmental knee replacement with the Oxford Knee prosthesis. More
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