Buy this file: http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partneriD=&content=story&story|D=221

E-Tourism

Dimitrios Buhalis, Ph.D.
Soo Hyun Jun, Ph.D.

Contemporary Tourism Reviews

Series Editor: Chris Cooper

(G Published by Goodfellow Publishers Limited,
Woodeaton, Oxford, OX3 9T)J

http://www.goodfellowpublishers.com

Copyright © Goodfellow Publishers Ltd 2011

‘T} Design and setting by P.K. McBride

CONTEMPORARY TOURISM REVIEWS



http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=221

Buy this file: http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partneriD=&content=story&story|D=221

2 E-Tourism

About the authors

Professor Dimitrios Buhalis is a Strategic Management and Marketing expert with
specialisation in Technology and Tourism. He is currently Established Chair in Tourism and
Deputy Director of the International Centre for Tourism and Hospitality Research (ICTHR)

and Director of the John Kent Institute in Tourism at the School of Tourism at Bournemouth
University and Professorial Observer at the Bournemouth University Senate.He is also the
President of the International Federation of Information Technology for Travel and Tourism
(IFITT).He previously worked at the Universities of Surrey, Westminster and the Aegean whilst
he had visiting appointments at ESSEC in France, Hong Kong Polytechnic University, China
University of Aveiro, Portugal, and the Modul University in Vienna, Austria. He is regarded

as an expert in the impacts of ICTs in the tourism industry, the management of tourism
distribution channels as well as in strategic tourism marketing and management. He has
worked around the world and has written 14 books and more than 100 articles. Dimitrios has
been involved with a number of European Commission FP5 and FP6 projects and regularly
advises the World Tourism Organisation, the World Tourism and Travel Council and the
European Commission on eTourism.

For more information see http://www.buhalis.com

Email: dbuhalis@bournemouth.ac.uk (Corresponding author)

Soo Hyun Jun is Lecturer in the School of Tourism at Bournemouth University. Her current
research interests are consumer behaviour, information-processing strategies, information
and communication technology, and strategic marketing for tourism and hospitality. Her
works appear in Journal of Travel Research, Journal of Travel and Tourism Marketing, Parks
and Recreation, and several referred conference proceedings. Before moving to USA and UK,
Soo worked for the Division of Corporate Strategic Planning at CJ Corporation in Seoul, Korea,
which focuses on food services and entertainment businesses; and the Division of Marketing
at CJmall.com.

(G) © Goodfellow Publishers Ltd


http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=221

Buy this file: http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partneriD=&content=story&story|D=221

E-Tourism 3

1.0.Introduction

The Internet is the most important innovation since the development of the printing press
(Hoffman, 2000). There have been significant innovations, such as the railroad, electricity, the
telephone, the automobile, the airplane, radio and television, which had widespread impact
on both business and everyday life (Barwise, Elberse, & Hammond, 2006). However, the Internet
combines many of the features of existing media with new capabilities of interactivity and ad-
dressability; thus, it transforms not only the way individuals conduct their business with each
other, but also the very essence of what it means to be a human being in society (Barwise et
al., 2006). Nowadays, millions of people worldwide rely on the Internet for working, learning,
socializing, entertainment, leisure and shopping.

In 2009, worldwide Internet users reached 1.8 billion (27% of the population worldwide) in-
cluding 360.0 million Internet users in China (27% of its population) and 227.7 million users
in the US (74% of its population) (www.internetworldstats.com). This statistic represents an
increase of 399% compared to year 2000. With the continuous growth in Internet penetration,
demographic characteristics of online population are getting to resemble the general popula-
tion.The average age of Internet users is rising in tandem with that of the general population,
and racial and ethnic characteristics are more closely mirroring those in the offline population
(eMarketer,2010). More interesting is the fact that over 90% of people between age of five and
17 use the Internet on a regular basis (Turban, King, McKay, Marshall, Lee, & Viehland, 2008).
These younger people are more familiar with the Internet than other media such as radio and
television. When they grow into the economically active population, the Internet will be the
most influential medium in business.

Since the emergence of the Internet, travel planning (e.g., travel information search and
booking) has always been one of the main reasons that people use the Internet. The top five
most popular online purchases were books (66%), clothes (57%), travel arrangements (57%),
gifts (51%) and CDs (45%) in the US in 2007 (Center for the Digital Future, 2008). A study con-
ducted in Britain (Dutton & Helsper, 2007) also found that respondents’ most search activity
conducted online was making travel plans (84%), followed by getting information about local
events (77%), looking for news (69%) and finding information about health or medical care
(68%) in 2007. The revolution of the Internet and information and communication technolo-
gies (ICTs) has had already profound implications for the tourism industry. A whole system
of ICTs and the Internet has been rapidly diffused throughout tourism sectors (Buhalis, 2004;
Buhalis & Law, 2008; Poon, 1993; Werthner & Klein, 1999). Subsequently, online travel bookings
and associated travel services are recognized as one of the most successful e-commerce imple-
mentations, with estimates of sales of $73.4 billion in 2006 (Turban et al., 2008).

It is evident that e-business is an essential prerequisites for successful organisations in the
emerging, globally networked, internet-empowered business environment, especially for the
tourism industry. Many tourism-related organisations had to go through a major business
processes re-engineering to take advantage of the emerging technologies in order to trans-
form their processes and data handling as well as their ability to operate and to compete in the
emerging global marketplace (Laudon & Laudon, 2007).

The purpose of this review is to provide essential knowledge related to ICT developments and
main implications of ICT in tourism. It illuminates the complexity of the various types of systems
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