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Introduction1
In any science1

found among them. The understanding of relationships and the p ossibility to exploit this 

th-century 

-

The quality and the quantity of the connections established between companies, organiza-
tions and people is a crucial element in the determination of structural and dynamic charac-

and dynamic properties of these systems. 

problem.

been and can be used in the study of a tourism system and what kind of conclusions can be 
drawn.

-

fundamental unit of analysis for the understanding of the whole tourism sector. Essentially, it 

in allowing to make predictions of some outcomes related to that.
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