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Preface
The first edition of Wellness Management in Hospitality and Tourism is written to be
a textbook for students in tourism and hospitality programs as well as in culinary
and restaurant programs. After the devastating onset of Covid-19, the importance of
health, wellness and well-being topics has increased and many educational institutions, industries, organizations and academics are paying more attention to these
subjects. As new academic courses and certificate programs commence, the problem
of resources arises. For that reason, this book was written in textbook format to support students and instructors in schools and institutions that offer health, wellness
and well-being-related courses.
This book is one of the first books in the health and wellness area in terms of
accessible content and practical use. Considering the limited literature available at
the time of this book’s creation, the authors pulled from many written and online
resources, student feedback was obtained and new literature and online sources were
added regularly to update the content since its inception in 2019. In addition, the
authors have used clear language and expression while writing this book. Wellness
Management in Hospitality and Tourism is organized into 14 chapters. Each chapter is
enriched with learning outcomes, case studies, definitions of key terms, discussion
questions and a question bank.
In the first chapter, wellness management is introduced and the overall concept of
wellness management in hospitality and tourism as a foundation for the rest of this
book is explained. In the second chapter, we discuss how wellness in hospitality and
tourism affects individual travelers and the destinations they visit. Chapter 3 looks at
the spectrum of health and wellness in hospitality and tourism that exists across the
globe. In the fourth chapter, we cover some of the historically known wellness destinations and discuss the emerging regions and what they have to offer tourists. While
the fifth chapter introduces the concept of segmentation in wellness in foodservice,
hospitality, and tourism, Chapter 6 discusses the concept of health and wellness food
and beverages as well as health and wellness food trends in foodservice, hospitality, and tourism. The seventh chapter explains spa and hot spring development and
management and the eighth chapter covers health and wellness events, festivals, and
activities in foodservice, hospitality, and tourism. Chapter 9 provides information
about how to design, operate, and manage a wellness event; Chapter 10 discusses
the management and development of health and wellness destinations, facilities,
and amenities in foodservice, hospitality, and tourism businesses; and Chapters 11
and 12 analyze the management of health and wellness programs and offerings in
foodservice, hospitality, and tourism businesses. Then Chapter 13 discusses wellness
management during times of crisis, and Chapter 14 draws conclusions from the previous chapters and offers suggestions for current and future wellness management in
foodservice, hospitality, and tourism businesses.
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